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1. MS LU K-ESG

7t Wgalo s 7|37 HEt

o H MAECE Tl o= ORBEM: BiEE0] oF 2. 4%l EafobAe), S OfF10]
013A5E] 2018a7K] e & ofdolv] viES= BiEEPl] 2% S7BIs
(Graver, B. et al., 2019D)

o Y] 2Rio) wlE RENEE 571 o ¢7]2 Q16 20194 thd] A AlA| olRkls)
B~ iS22 7% 2408H e Quéré, Corinne, et al., 20212))
- ORIBIEM: &R 7% 24w 269 =9] ORISIEM: 7 M Qe 24
- 20208 42 oRrlo}, =, Fo|X|EQ] #rwo] -0 olERIS W, MY A AMA okt

SEM: wiEZo] 20198 il 17% ZAash = 1)

® SRRRE odo] APRELL o] SR T HiEEE vheg AR o=, &
8, Al B AHAA(ESG) of] Bi= Al 7Eset HIZLA o @7 S7IBKL s

8  Asnuel fosail CO, emiasions b Daity tossil CO, ermissions
2 s
GICO, yr! Change from 2013 levels (35}

40 7 1 =

|

Paris Agleament adopted \ -
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10 '|||I /1
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[O8 1] THD 28 Y T MW oIMetEL HET Het

1) Graver, B., Zhang, K., & Rutherford, D. (2019). emissions from commercial aviation, 2018.
2) Le Quéré, Corinne, et a.(2021) "Fossil CO 2 emissions in the post-COVID-19 era.” Nature Climate Change 11(3): 197-199.
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® ITHHIZLAHEHT] (G A)-— Hl=, 7 71999 oidl iU 2208S thde=
FELHY olF o =TI APH A] 2kEA- AR geks Iedck=Alol thall 2kt

® A3, 710 o TS TR ol vz ol SRR N

How will business travel most likely change post-pandemic?

=————1 65% e 31%
Tighter travel restrictions by role Shorter trips

BeVFe—rT—T— 64% == 20%
More cost-conscious More combined business/leisure trips

= | 48% == 14%
More focus on the social and environmental impact Meore employees travelling due to a distributed work

of travel force

————— 48% == 12%
More focus on a positive traveler experience Longer-multi leg trips

= 38% = 6%
Tighter travel restrictions by role seniority Preference for rental accommodations vs. hotels/motels

[O8 2] ZAEIZY HZYA oy FE ot HY

® SR A Aol JoAME N RA F UIEH25%) 0] A7 Fsd/Bia eiRl=
S 719 o =278 713 A| 7FE SQ0) Top 3 OlFtE UEA6L YIS

- 71 EQ3 OlFE Hlo] QF-(99%), HIE B (85%), Al TR (15%) =CF SHe

—

Most impaortant issues for corporate travel
program (% selecting issue among top 3)

I © 9

Sustainability Aimeaieane
policies I 55%
Cost control
e —— 75%
Employee satisfaction
Only 25% put social or i 25%
environmental impact in their Sustainability/csirbon faotprint
top 3 priorities.

] 13%

Soclal equity {supperting minority businesses)

| 3%

Other

[O8 3] N %Y T2 R g F28 °lF Top 3.

3) GBTA(2021), The Remaking of Business Travel: Sustainable Travel is More Aspiration than Action
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® 107} 7Y & 7] AV A kes ZRI-Me Haskl AR 107] 719 S 374
o] HIZUA ofdls Zokshs Alybsd ZEIdE HRdkl s

S 7199] 59%7} A&7 bss T2 HE
=9 7199 35%7F HIRUA el Eokshe AlE7tsd 273 HS
St} 7199] 28% 7} A&7 Fss 2T nHS

0 H|XUA ol Tolsh= A4k od) =2 73S H9E1 Qs 7|9Ee
o] Bl 58 (68%), A5 o Sl BF(25%), GA A8 Al B
W= AE7Esd HolH 88 (22%) «2

Are travel programs taking sustainability measures? by annual ¢

@ Less than 10 millien

avel spend (pre-pandemic)

10 million te 30 millias @ 30+ million @& overall

39* 74" 54* 58* 32* 26" 22* 25*

5* 39* 26* 22*

Measuring the carbon
footprint of all travel

18* 29* 15% 19%

Leveraging carbon
footprint/sustainability
data in the travel
booking process

16% 18*20% 17*

Purchasing carbon
offsets

Requiring employees
to travel less

=l
13% 1% 28% 19%

Recommending
or mandating
accommodation
options that meet
sustainability goals

H Em =
11 8% 4% 7%
Incentivizing
employees to choose

sustainable options
when they travel

Leveraging carbon
footprint/sustainability
data when
selecting preferred
suppliers

21% 16% 22% 19%

Recommending
or mandating
airlines that meet
sustainability goals

18% 18* 21* 19*
Encouraging or
requiring use of public
transport
or low-emission
vehicles

m = I I
13% 13% 24% 7%
Setting sustainability

targets for company
events

[32 4] NATWsY HZEYA oz o271



o JINSS B, A, AMAAESG) ALl thet BRST AnIRES] 977} A
e EAETRU} A o ZRIRS Hr) A47kse A0 WIS 98

® SR ZRAF Zdjol] mER RS 7|Mo] ofdll 2RTRE FeEoE T

floll LA ZXE Floks 897 BAl gbegs & = s

- S8 7199 85% 7t A&7kt fRlet EEsh ] flol O e s A= At
oM, 15%0] X&7Fso Al 340l tholl 10% oledel 71 Zeju|d s AEd
olgko] kil Bel

How important are various factors when choosing
travel products/partners?

Most convenient/efficient

Best employee experience

Lowest cost

Most sustainable

Most socially equitable % 15%
(e.g. minority-owned businesses)

® Veryunimporiant @ Unimportant @ Somewhat important @ |mportant @ Very important

How much more would companies

be willing to pay for travel/meals provided
by sustainable vendors?

@® No more
® | expect sustainable options to be less expensive

| expect sustainable options to be the same price
as other vendors

® 10% more

25% more

® 50% more

[O8 5] 9Y MEY MY Al DHANI(Y), N&THsY 18 A2 4B(%h)



Ct. K-ESG 7to|E2tQl
® ESGE 24 (Environment), AF3] (Social), AHHT-Z (Governance) @] OFA}E, 71

=
A9 252 97 2, A A, AHEL BHE ANTE 28 T A%

1T A= L

7V (Sustainability) & 286171 {8t 719 A€ 371K sIQAE Ou|sh

Z 1> ESG W

7= TR s
XTI - N Mool 225 SEAFI7] 9stod Ol MOiTh RS FHlARlEE 39 RRRlg
HH|SIALE 03718 KSHAIZ|X| ORI, MZ X312t #FS 0|F= X' 22 FO
(Sustanbity) ( RITEST, 2020, 5. 26E)
I - 7|9 AFEE AN LMete BHE FE Mulg Taols QAS0| EHEEM, A2
(Environment) 7|F Halet AHE BHASE MYAUR] AR S0 528t R4 £
ALg| - A, T4 FHIAL XGALS| S CHYSH Ofsh AKX CHEE 7|0 Hale o F, M
(Social) 59 247t T, 2 oIA, oFEA S0 St 0|57t BHF
NI B — S|AfQ] ABN O[A], 5 L 3|AfQ| CIAFSH OfohAXIS| Ha|et ol Chet FHoz
(Governance) O[AfR|Q LM, IR 50, =ElAN 3 ZAPY[F 30| ¥Z

o =& OLMEIH= V1Y B! AR=AIES] ESG 2 4
HE OUAMEIE= SES7 4F], A, A HHE 5= Alddl SRt

o O = (@)
S F1LYs

<E 2> 3BU ESG OIUNEIE 5
e FEge
NG — TR0 20| U0f 24519 J|EH0l BYZ FZokd Lo, ZA0| 2490F B o,

3, &8 BRI 2019 100 HE AA

- ARl XIETksE EEE ffel FF, 7IY, ARIAS] S0| 2K, AfRlo| mlxl= dEE

UN SDGs A2l & QIEE {77 20t 16971 M5 SE H|A|

— Apple, HP, Dell & HXHE MY THR|AFS (MA~AH]) 0 A

. . =l 5
Responsible BUSINESS | o151 o1 dejoz Sarsigfon], 212 o|LIMEIS 719 ChAle XISAL 42 (CT S0 A

Alliance oz sty
— BMW, Volvo, Daimler, Toyota & 2FEAF MAHQ| ZE/MA/RS TAO RME 2, AR
Drive Sustainability Olw fds %’HOE ot oM, ML 2otz YA ok B, ARl 2R

Plastic Economy,

NaturALL Botile - 222 HI|2 MU MEE/AE S2AE HEE ol UEA S35 JlemE &

o7 BE 1Y

Alliance
Renewable Energy 100, | — MAOLX A8 &S Q61 USH, 2L 4F =H 47, HEFH 2| JUES
Science Based Targets N 3 sHketE HE
GRI Standards, SASB AL =L R _ .
— ZX0| ZsHoF sH= Aol thst K& (Guidance) 2t X|E (Indicators) MA|
Standards
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B8 ARl K-ESG 7ol=elel's whst

o Q] FQ 13 Frpid 89
6178 ESG o8} B7Kigks nids!

3,000 74 o] X3k
1

- KCGS, oLl olFHIE)A, X&EA, WEF, GRI £ 137 Q8 S7138E Eslslo]

K-ESG 7Io]=2101 nkA

- VR 8 7HEIAEIS & 617 QA FEE, 1240kt ZolEER] FHoE oly

- AR] 71 Sl THSH TAHIEQ] NAES 2022398

3T
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<#¥ 3> K-ESG 2 B AE

2 ol
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aagy | - £259 =E U ST, T8 05, 98 wh A S
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eop |- EHEEY =5, S, e, w5
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Aeazny | - OB B, O 7, FRER
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Lt 0l XY

0= atdm|of: ZAHA[Z(o|HIE HE|(IAEE), 2| YAl AAZ] AARI(Expo! Expol)’ &

=ZAAAIZOHERS] (IAEE) = 122 7QFE] 9&7HA] nl=t dejdalofe] #d
HiLjoF AHMAAEIoA] TAEE ¢ SA} ‘Expo! Expo!'E 7HE6N 1270= 1, 2841
O] ZA] & o[HIE A Aevlgs ot VIERAS & g

211 HEY =] FAIE 7iEISI] 1887 7T 27, 000sq. ft THEE KA
Slol Folsliom, SAEE 3719 WA s 2lo]2 AEZY M)A K18

ol

‘Expo! Expo!” 7k} AAFJoME AME =53

AR =3k als Alda
At E7ERED SolH AgE = s S

Z10] D

Wl BEg0] wE

O =

1

A7 ERS (CEM) €82 =dl A AMAECE 3,7007] 0149 CEM tig
of gFEct 019 CEM Sk =213 S99 19781} 80| IAEE Q15 3Hy
9] t}2 A9l CEM-Advanced Professional (CEM-AP) & $ojub2 /O] HF
710l thet SFAE Z1d

71Z2HE0AME GF S43 HEN 7l dadAe o We Qu|9] ik,
84 H 28H(DE&D) e Zxsh H3let E-ol thial =2ldliem,
g MdoAlE FAIE] B oHIE AIS] COVID-199] &glollA sl&at 7]tholl
ot =91& 1

- 3 Rachel Wimberly HIZAUA 7Hel &t 4244 FAMA (Tarsus U.S.)  Michael
Clarke U5 B2B OJHIE OJAFMarriott International), Adam Sacks TH3E (Oxford
Economics Company), Megan Tanel t3z (ZHIAAZLES] (AEM))

I AEE Expol ;L'II.LADI.E.LPHI?,IH

2021
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® Uid MICE A1) Aol B3 ZAb HINES UIBRe oWzt ojamE s

(American Express) = 20228 =T n|g 2 oJHIE 7§&] AEH 1A (2022
Global Meetings and Events Forecast) & 270514 202243 MICE 41 =&
KAl

mﬁ

- OMHIZIZ}F A=A (American Express) & IEL}F 19 2R 0]% MICE giA} STHO]
RIHE] wrliglol wet Tt MICE FElZt SEAIITHL BA6I9om, Tt =
71lA 7H) B slo]HE1E AKE AEoH 7]Eol] KIEISTE tiH A} o

T IEA0 gAE IS = vk S84 duke R ET

l-F‘(

ok FEL} 198 O_@ A AAECE MICE 4140] ZHsH 91717} ExishA,
AL 7R T AR 120 U B ol SEOE Si=E Jole) Wi

Ooll

- FAEOE, MICE A} 719 AL, SEAK] 64%71 20218 tiH BAE ojek6Id
1, 21%= 45 tiH gAE At 89siier, 15 24 W g9 s
319 W the= 3]9= 71 Yl slolHEIE FEWV) 7% 2 HEES Ao

‘OrIZIZE AATH A (American Express) 7} BRESH Eu] X|H9] MICE 417 A
B2 20220l HE 7Y ort &7k Aolet dldsIiaL, tiE AL
54%, BloIEEI= 397} 20%, 0}01 gl= eI 13%, 739l 12% A5
Slod HEEC] 3oV i QAE =eret Rolgt wEst

88% of meetings will have an in-person component

In-person only
Hybiid

@ Hybrid multi-hub

. Virtual only
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0l H2x 22 ofHlE, s|%uislol chesly| gt M2 SHAo[HIE Mop

=24 OHE 39 & MICE 4119 vl= thiE 7]¢€Q MEXR 224 oHE
(Maritz Global Events)'= Z|& AE B OJHIE (Net Zero Carbon Events) o]
Aoksid X145 7FsoF MICE AKEs floff Qe AcL Bl

MEXA ZZH OHE (Maritz Global Events)' = IRISEEO 20503 7EK] MICE
QA AT viES ZaA717] Qo] MICE 413 Adle] 47 &2 o4 2
=]

22U Y BES UEY

11 102 AZEME ZEAU0A] g8l Sl 71535 AT A (United
Nations Climate Change Conference, COP26) oAl A= EtA OHIE (Net Zero
Carbon Events) 1007 O]&}Q] AH S #Ietor, o] &= A MArE 2Hat 7]
S FAo] A=8H02 586k MICE 719 &8 &s018F Bk

HEX S2H AR WEH, HZ2 B o[HIE (Net Zero Carbon Events) o]
AMEh= A2 8 7898 7153319 MICE 4149 ol thal wSsh=
Aol LSl A& 7hsot @A AdE flot A0l Atgolg) YRial MICE
A7 SEEY gyold RS0 XY FokE 2PV YISk =3t B
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[O8 10] M= Et2 O|MIE(Net Zero Carbon Events)ll &% HEZX =¥ OHE
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0 =U7HIMEEE (GCB) 2 59 AT =255 TAO (Fraunhofer TAO) 7}
Aoh= Al UEYA ZF F4 vlE AHO|A (Future Meeting Space) 7} &l

S mizH OIHIE 21 AWERAl (7 A whE
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BRI Al BE ZUIHES BET 282 N4rks8g TNeR

CHANGING ECOSYSTEMS — 1

S FUTURE SCENARIOS FOR BUSINESS EVENTS .
‘ IN THE AGE OF BORDERLESS COMMUNICATION |
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B Afl vt2A2Ll 32t 19 o|E 214 dbof| & cHed ARl 2021 IBTM WORLD' 7HZ|

® 2021 A 11€ 30¢EE 12€ 3L7EA] AHlQl HIZAZLIO] T2 |ol HAIE (Fria

de Gran Via)ollA]l A AlA 22 & oHE A AE7PF Hol= 2021 IBTM
WORLDZ} 2L} 19 0]% 244 wlof] H SAIE AR S

S
k]
1:1

2021 HIZAZL} IBTM WORLDy FEL}F 19 015 HEl= Al thiH BANEA] o
AQl IE Etor, o A FAl= WEF HIZUA, AMES HASE
A, A2 A7A (New Business, New Technology, New World) = 28

- OJH AAR= 707} =710lA] 1, 200717} = EVIYAI7E Eodsiod MICE @419 &2
AheES 71531 1,400 HOl Hloloy7h dAkdel] EEsie 30, 000710] Es Al
A dor Hlau s vlgo] dakElo] EA9 S84 BV We

72 2 uAUA Blgo] AUWEAIERE ol ollETIME AIREA X
szl

T AEE ESIe &80 H|aUA BRRAE 28

=
2
=

ORLD OJHIE tJHE|Q] HIoHIE E<>(David Thompson) 2 “OH HA|E= B
2~ AT HH 20198 AAQ 70% PO TFEOIAITE 2022300 WHY o]F)
20198 =Fo 7 slEe A" olg} Ut
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128 TURE] S| A AA 15574 Ol BURBS ZH) NS THSHINE
Sl FH i BAIE AHE oJEolRd ME UN BEIRA (PKO) B
of, SnlAZ wo] Bl i ST 0l BN e WO WEE
T} UN ARRAIE 30) (EEIRES, 2SN, SOk SR MR T S W

2015 129 SHlpt A HEET NG| 212 A AlREmo] BERA Bale
X Byslory ssloll BERA FpEloks UNS| HIF FHE0 F i
2 =22) 2020d 42 7hE JEoIRUOL} N9 SKKIR olslod o] B Ak ¢
718 B} QIOM, OlEE 19 olsl] QRIAR WollE YES W nls|Er)
QKR 22K HERE MGV 1R 2B

2021 49ME Bh= BolAl ZRlol= oRIoHHoA S0 HERE 7RIS V)
SI¥e  ohizt REhviet At Fo) 1S e 9V uliEel 2 TIthE
ECIECLE, HHO] HiolAol] HEE0] &6 =eie] AR Tk o] Ho
Zh= THIEQIEIO] I=7GHA] Stgloll gt Fedjel AAlgt S| A Basiis

Skl WRIRA FBIY ST SokEel 2, BB S 128 Aol
A el BENE JHEE olEolR kS S0 W QT 52 BF Sn|aE W
o] ol Bl Tt SR Qldl B 22ko) NHR R A/ IENS

[38 13] UN BARATU2IY YA (MTIZEN: =HE|Z2OIEAE)

15
EEER




16

I A2 Z2E ME, ¥E MICE o{{RoflM 2021 g 2|1°| MICESH

e AE, & MICE Y= (World MICE Awards) oA AS0 2 2021 Skt
Z119] MICE $E! (South Korea’'s Best MICE Hotel 2021) & 42}

g AlRAlE MAEC] AE Ak € EME oY= (World Travel
Awards, WTA) Q] AHRZA A|RIOF2 20208 WTAS] 275ds 71dsld A= A
Al olgl =3l 28l NEEIRCH, 7192]e], s, UM, HAT 474
OFQ] AfH|A Aol theh AlME 21

H

THE A29] B2 A & A AEQ] OHE dHt] (Event-Ready) & E6H ¢F
gk MICE && 2H4& AlEst "ol =2 V71 U=, ol 7IEd &
B 22 v} Qe dETH EF AEﬂ<>l (Clean Stay)’ Al2ElS a6 1Y
2 A1ZE 302 A FERXIA e

E
AACIAES S7, 240 dgd ddd & ==0| A=

I
1
<2

Sl EHE AES WTANA] 2021 o2 F119] SE! (South Korea's Leading
Hotel 2021) 2 2021 g2 #119] AYEZE (South Korea's Leading Hotel Suite
2021) & 270 BEFollA] =485 vl QIS
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