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<# 1> Corporate travel in 2022 and beyond - Key findings
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Corporate travel recovery has not matched (or has fallen short of) travel
managers’ 2021 expectations

Less than 25% 25%-49% M 50%-74% M 75%-99% M 100%

Expected quarterly spend as a percentage of 2019, 2022 survey vs. 2021 survey 2%
Q4 2021* iy
2022

2021

75% 17%

36% 30% 19% 1% 4%

Q2 2022
2022
2021

35%
20%

39% 17%

26%

6% 3%

6% 28% 20%
Q4 2022
2022 6%

2021

26% 35% 16% 17%

8% 34% 54%

3% 1%
Note: *Corresponding 2021 figures show travel managers’ expectations for Q4 2021, while the 2022 figures show the actual
spend during that period.
Sources: Deloitte Corporate Travel Survey 2022, N = 150; Deloitte analysis.
Question: When do you expect your company's quarterly travel spend to reach the following levels of 2019 spend?

Deloitte Insights | deloitte.com/insights
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Strong growth is expected in 2022, followed by deceleration in 2023

US corporate travel spend as a percentage of 2019 spend
Deloitte projections by quarter, Q2 2021-Q4 2023

8%

Q2
2021

Q3
2021

Q4
2021

Q1
2022

Q2
2022

Q3
2022

Q4
2022

Q1
2023

Q2
2023

Q3
2023

Q4
2023
Source: Deloitte Corporate Travel Survey 2022, N = 150.
Questions: When did or do you expect your company’s quarterly travel spend to reach the following levels of 2019 spend?
Has a new variant or a COVID-19 outbreak since summer 2021 triggered changes to your corporate travel plans or policies?

Deloitte Insights | deloitte.com/insights
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FIGURE 5

International business travel resumes as borders open and restrictions ease, but
some geographies lag others in recovery

No/very little travel due to pandemic factors ® Travel resumes but remains far from prepandemic levels
B Travel near/likely to exceed prepandemic levels

Expected 2022 international travel spend, by geography

Europe 22% 54% 24%
Asi
Australia/Oceania 52% 36% 13%
Latin America 43% 45% 12%
Middle East 4%
Africa 70% 23% 7%

Source: Deloitte Corporate Travel Survey 2022, N = 150.
Questions: What is the expected domestic vs. international proportion of your company’s business travel spend?
In 2022, how do you expect travel to trend to the following international regions?
Deloitte Insights | deloitte.com/insights
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Variants have had a big impact, causing 80% of companies to slow their
returns and 1 in 7 to rethink their approach

W New variant or outbreak caused us to pushback timelines, but our overall approach remained the same
Variants and/or outbreaks triggered a significant rethink to our travel policies

m Variants/outbreaks since summer 2021 have had little effect on our travel plans or policies

15%
66%

Source: Deloitte Corporate Travel Survey 2022, N = 150.

Question: Has a new variant or a COVID-19 outbreak since summer 2021 triggered changes to your corporate travel plans
or policies?

Deloitte Insights | deloitte.com/insights
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Directly pandemic-related barriers to travel are fading, while higher travel
prices persist as a concern

Travel triggers Potential external drag factors

Reopening of own offices dropped out of the top 5 travel triggers,  Persistence of travel-related restrictions continues to be the
replaced by return of live industry events largest deterrent to the return to business travel—particularly
international travel, followed by stakeholder unwillingness

Top 5 develoy to trigger busi travel return Top 5 factors that could slow business travel recovery

Current Change in ranking Current Change in influence
ranking vs. April 2021 ranking vs. April 2021

Sustained low infection rates — Travel restrictions and requirements l 18%

Clients returning to offices Employee unwillingness to travel } 18%

1
2
3 Clientunwillingness to interactin-person 8%
4

Employees returning to offices Delayed or online conferences, exhibitions | 23%

1

2 t
3 Easing of quarantine requirements T
4 t
5 t

Return of live industry events

Source: Deloitte Corporate Travel Survey 2022, N = 150.

Questions: Please rank the top 5 of the following developments by the extent of the positive impact they could have on the
increase of your company’s travel volume.

What are the external factors most likely to slow the increase of business travel for your company?

Deloitte Insights | deloitte.com/insights
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Companies that are office-dominant in Q2 2022 are twice as likely to expect
travel spend to reach 2019 levels by the end of 2023

W H1 2021 and before H22021 ™ H12022 MWH22022 H12023 ®H22023

Share of companies expecting to reach 2019 quarterly spend, by time period

Gffice:dominantcomMpaniesill - - -==~ === ~== = ==cm=c soc 2on mrc memmcmem somecmenne s

2%
100% of 2019 = ¥ 25% 17%
quarterly spend

q
@ WFH-dominant companies** ------------o-ooo

2%
100% of 2019 |8 10% 1%
quarterly spend

Notes: *Office-dominant companies are those expecting employees to work from home an average of 0 to 2 days a week

in Q2 2022.

**WFH-dominant companies are those expecting employees to work from home 3 or more days a week in Q2 2022.

Source: Deloitte Corporate Travel Survey 2022, N = 150.

Question: When did or do you expect your company’s quarterly travel spend to reach the following levels of 2019 spend?
Deloitte Insights | deloitte.com/insights
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Sustainability priorities will limit
corporate travel’s growth; 3 in 10
companies expect their green initiatives
to reduce 2025 spend by 11%-25%

MW Less than 10% 11%-25% M 26%-50%
W More than 50%

Expected reduction due to sustainability goals
1%

9%

29%

Source: Deloitte Corporate Travel Survey 2022, N = 150.

Question: How much do you think sustainability
considerations will impact (reduce) your company’s travel
in 20257

Deloitte Insights | deloitte.com/insights
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